Marketing/Recruitment 

Relevant Sites
Free Management Library

http://www.mapnp.org/library/
This library is a free community resource to be shared and contributed to by users and readers across the world. The overall goal of the library is to provide leaders and managers (especially those with very limited resources) basic and practical information about personal, professional and organizational development.

Library Media P&R

http://www.ssdesign.com/librarypr/index.html
This site has resources, tips and toolkits. A library of downloadable resources is available. 
Ideabook.com

http://www.ideabook.com
This site offers design and marketing how-to, project ideas and tips, plus a carefully researched collection of design-oriented links and resources. 
Volunteertoday.com

http://www.volunteertoday.com/default.htm
Volunteer Today is an e-newsletter for those who manage the work of volunteers in nonprofit, government or corporate programs. Its aim is two-fold: 1) build the capacity of individuals to organize effective volunteer programs; 2) enhance the profession of volunteer management.
Articles

6 Things to Avoid in Your Marketing Materials
Peter C. Brinckerhoff
http://www.nutsbolts.com/Articles/ma202.htm 

Here are six items to keep out of your marketing materials.

Designing Brochures that Work
Al DiMarzio
http://www.hbgraphics.com/articles/design_broch.htm
This article will guide you through the process of creating a brochure that works for you. We’ll discuss such things as the overall image of your brochure and the message it portrays, as well as the content and basic design guidelines.

Design Your Logo Like A Pro

Eileen Parzak
http://www.soho-it-goes.com/resources/articles/logo.html
A logo is essentially at the heart of a corporate identity. In this article we will look at various issues designing logos which work in two distinct worlds - print and online.

All About Marketing
Carter McNamara, MBA, PhD
http://www.mapnp.org/library/mrktng/mrktng.htm 
This article includes sections on Basics and Planning, Market Analysis and Positioning, Protecting Ownership of Your Products/Services, Evaluating Your Marketing Efforts and more. 
Improving the Effectiveness of Adult Education and Literacy Programs: Evidence from Survey Data in Western Kentucky

Veronika Krepely, James P. McCoy, Martin Milkman, H. Steve Freeman
http://claxton.apsu.edu/NSSAJ/NSSAJ151/NSSAJ151htm/NSSAJ15-7.html
The goals of this project were to discover ways to increase total enrollment and achievement in adult education and adult literacy programs. There are two complimentary avenues by which these goals can be achieved. 

Behavior and Beliefs of Volunteer Literacy Tutors
Catherine Hambly, MA
http://www.nald.ca/PROVINCE/QUE/litcent/Publication_Products/wkpaper3/page3.htm
This paper examines the behaviors and beliefs of a group of volunteer tutors to discover why they did not maintain close contact with their literacy organization. After describing the tutors' behavior in the matches with learners, the study draws a link from an apparent contradiction–that tutors desire to help their learners but are complacent about their learners' progress–to a belief system shared by these tutors.
Outreach and Retention in Adult ESL Literacy Programs
Shirley Brod
http://www.ericfacility.net/ericdigests/ed383241.html
This digest discusses outreach methods; it examines learners' reasons for enrolling in ESL classes and for leaving the classes; and it suggests ways to improve retention.

Tips for Recruiting Literacy Volunteers

Literacy Update
http://www.lacnyc.org/publications/September99/recruit22.htm
This article explains creative approaches to developing a diverse pool of tutors.
Adult Students: Recruitment and Retention

Michael E. Wonacott
http://ericacve.org/docgen.asp?tbl=pab&ID=108
This Brief reviews recent research related to adult student recruitment and retention and provides guidelines for recruiting and retaining adult learners.

Characteristics of a Good Recruitment Message
Steve McCurley
http://www.casanet.org/program-management/volunteer-manage/message.htm
This article gives guidance as to what makes an effective recruitment message.
Resources

Basic Definitions: Advertising, Media, Promotion, Public Relations, Publicity, and Sales

http://www.managementhelp.org/ad_prmot/defntion.htm 

Advertising, marketing, promotion, public relations and publicity and sales are often used interchangeably. However, they refer to different -- but similar activities. Some basic definitions are provided as well as a short example. 

Access To Literacy Programs

http://www.nald.ca/province/nb/nbcl/whatnew/litforum/disc3.htm
This summary of a roundtable discussion addresses such issues as why learners enter literacy programs and which types of advertising is most effective. Recommendations by the learners are also included. 
Media P& R Toolbox

http://www.ssdesign.com/librarypr/toolbox.html
From the Library Media P & R, download these free promotional materials. 

Recruitment Through Marketing and Outreach

http://wtw.doleta.gov/ideasthatwork/issue2.asp
This issue offers examples of how sites are going straight to the customer with their message and partnering with community organizations to reach people who may benefit. 
Program Quality Indicator Area: Recruitment
http://literacy.kent.edu/Oasis/beyond/recruitment.html
Recruitment to literacy programs is facilitated by using a combination of strategies. This activity engages learners in identifying strategies they believe will effectively recruit students to their programs.

Recruitment Issues and Strategies for Adults Who Are Not Currently Participating in Literacy and Adult Basic Education (ABE) Programs
http://www.learningfrompractice.org/paarn/monos96/MandoNarbut96.htm
This study shows how initiating interventions using students as a recruitment element is not only efficient and cost effective; it also lends itself to an action research method of future interventions and continuous tracking.
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